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G R E E N  S P A C E  

WASTE  REDUCTION  

A highlight of the 2005 season at the Ecology Park was the provincial 
Communities in Bloom competition, when the judges named the park 
“Peterborough’s Crown Jewel.” Our environmental education programs, tree nursery, 
display gardens and community involvement helped Peterborough score very high in 
the competition. The park offers inspiration, information and resources, which keeps 
it at the heart of our public outreach. As visitors tell us: “It gets better every year.” 
   In spite of record heat and drought, the Park’s fully booked school and children’s 
summer programs generated rave feedback from teachers and parents. Children ex-
plored land stewardship, energy conservation, water protection and waste reduction. 
   Plant sales reached record highs; we sold over 200 (mainly native) varieties grown 
by staff and volunteers. We used our nursery plants in numerous area restoration 
projects directed by Green-Up, Otonabee Conservation, the Wetland Habitat Fund, 
the Ontario Stream Steward Program and other agencies. Park staff conducted two 
stream-bank rehabilitation projects: restoring shoreline at the Peterborough Buffalo 
Farm; and replanting Jackson Park creek banks damaged in the 2004 flood. 
   We coordinated ongoing regional planning with the Kawartha Restoration Network, 
and hosted two workshops. We’re planning a regional restoration website . 
   Thirty teachers and youth leaders attended Current Affairs, our mini-conference 
at Camp Kawartha to explore creative ways to teach energy issues to young people. 
   The education program to accompany the city’s 2006 pesticide bylaw increased 
demand for Green Garden Visits. We launched the bylaw with a school art contest 
(winners became bus posters), and held three workshops (one in April 06). We pre-
pared a Guide to Natural Lawn Care (for distribution to 26,000 households in 
April 2006). We gave natural gardening advice to many callers and visitors. 

Waste Reduction Education expanded our curriculum-linked Quest For Less 
program for Peterborough City and County Grades 1, 3 and 7. We taught over 800 
students in 32 classrooms about reducing waste and our ecological footprint through 
vermicomposting, puppet shows, recycled art, and classroom waste audits.  
   More than 2,000 students from seven full city and county schools participated  in 
the “Quest for Less Earth Week School Challenge” to bring litterless lunches.  
   Ecology Park’s spring and fall school programs highlighted waste reduction.  The 
Waste Reduction Coordinator is working with city and county to teach the Five Rs–
Rethink, Refuse, Reduce, Reuse and Recycle (Compost), through innovative public 
talks, workshops, media, displays and fact sheets. 
   With 750,000 hits a month (and growing), the free-to-use website, www.
Peterboroughreuses.com,  is our cornerstone for waste reduction information—
and a model for other Canadian communities. It features: a Reuse and Recycling 
Guide with over 130 local businesses; local Classifieds for buying, selling, trading 
and giving away used goods (averaging over 1,000 ads at a time); a Green Shop-
pers Guide (launched this year) to help users make greener purchasing decisions. 
   With 30 in-house and 25 public collection sites, Printer Cartridge and Cell 
Phone Recycling continues to collect ink jet and laser printer cartridges, and cell 
phones for remanufacturing. We coordinate this program with Kawartha Food Share. 

CHAIR’S MESSAGE 
 

“Seedlings turn overnight to 
sunflowers, blossoming even 
as we gaze”  
—Fiddler on the Roof 
 
   Green-Up has grown up. 
During 2005-6, it left behind 
the angst and uncertainty of 
adolescence, and continued 
to develop its maturing rela-
tionships with funders and 
the people it serves. It en-
joyed an enviable reputation 
for excellence in its 22 pro-
grams, was highly flexible in 
its organization, and had all 
17 staff positions filled with 
competent staff.  
   Board and staff addressed 
three goals: 
· To increase predictability 
by formalizing the struc-
ture. Policies and proce-
dures were written and 
approved, primarily in the 
area of personnel practices; 

· To begin a comprehensive 
fund-raising program. The 
dream of a new home will 
have to wait until donations 
make it possible; 

· To improve the view of the 
future by looking at strate-
gic expectations.  

   The Report of the Sustain-
able Development Task 
Force of 1991 was the origi-
nal impetus for Green-Up. In 
the 15 year interim have the 
goals been met? What re-
mains to be done? How can 
we, with confidence, set new 
goals for the future? 
   With an effective board, 
confidence in the staff and 
ability in program develop-
ment and delivery, Green-Up 
has accomplished much. It is 
ready to step forward  to 
young adulthood strength-
ened by an enhanced struc-
ture and diversity of funding 
to meet whatever challenges 
may be ahead. 
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LAND AND WATER 

A I R  Q U A L I T Y ,  C L I M A T E  C H A N G E  
A N D  T R A N S P O R T A T I O N 

Highlights: 
·  New Environmental Educator Krista Campbell 

started July 2005. 
·  Successful pilot of the One Tonne Challenge devel-

oped new community partners. 
·  Record participation in On The Bus workshops. 
   Peterborough Gets A Move On! (www.
peterboroughmoves.com) provides information to help 
Peterborough area residents walk, bike, carpool and 
bus. Last year the website, with added pages, had 
26,981 visitors and 51,000 page views. 
   May 2005 marked the second successful year for 
Shifting Gears: Peterborough’s Workplace Trans-
portation Challenge. Twenty workplaces and 400 
staff participated. We reduced single-occupancy vehicle 
trips by 8,000 in a month, and awarded 50 prizes. Free 
bike tune-ups in Confederation Park, with Wild Rock 
Outfitters and the City of Peterborough, were a hit. 
   Active 2010 project—the Active and Safe Com-
munity Routes committee (with the Health Unit, 
Wild Rock Outfitters, Peterborough and the 
Kawarthas Tourism and the City of Peterborough) 
created maps showing area trails and canoe routes. 
   Laidlaw Foundation support helped Drive Green 
develop a presentation, web page (at peterborough-
moves.com) and fact sheets to teach drivers about fuel 
conservation, preventive maintenance, reducing vehicle 
waste and green car products. We showed local com-
mercial fleets and drivers how green choices improve 
fleets and save money. 
   We created a Peterborough Walkability Check-
list to rate neighbourhood walkability. Revised for Ac-
cess groups, and to help the city prioritize changes. 
   Active and Safe Routes to School Peterborough 
supports walking and biking to school to reduce green-
house gases, and improve air quality, physical fitness 
and traffic safety. We introduced 850 Grades K, 1 and 4 
students to public transit during 40 On The Bus work-
shops.  Our Anti-Idling Campaign helped Grade 10 
students create anti-idling posters, with a media launch 
at Galaxy Cinemas, who projected one poster on 
screen with pre-movie ads during 2 weeks. We created 
and aired two radio ads, and worked with the Health 
Unit to have 13 anti-idling signs installed at five 
schools. 5,459 students from 23 area schools partici-
pated in IWALK festivities for International Walk to 

School Day. Five schools registered for the IWALK 
Club. 
   We created curriculum-specific Energy Conserva-
tion Workshops for Grades 5, 6, 9 and 11; delivered 
five workshops to 100 students at three schools, and 
presented a workshop for teachers at the Current Af-
fairs Conference (see description in Green Space). 
   We created the 30-second Talking Transportation 
psa with CHEX TV to encourage active and efficient 
transportation. It aired 2-4 times a day for 8 weeks. 
 
One Tonne Peterborough Community Challenge 
·  31 Anti-Idling signs installed at community locations  
·  Volunteers gave anti-idling prompts and decals to 

over 120 drivers  
·  Carpool Tool signs posted at four city entry points  
·  Clean Air Day, Car Free Day events 
·  Two radio psa’s on The WOLF and 980 KRUZ 
·  Displays at Home Depot, Peterborough Exhibi-

tion, Camp Kawartha Bike-a-thon, Ptbo. Folk 
Festival, Portage Place, Lansdowne Place 

·  470 local pledges to take the OTC 
·  Major campaigns on Fleming campus and at Trent 

University result in 300 student pledges to OTC 
·  Partners: Health Unit, City of Peterborough, 

We completed 54 one-on-one Shoreline Protectors 
visits on eight North Kawartha lakes. We showed resi-
dents how to reduce their impact on the environment 
by planting native shoreline plants, reducing lawn size, 
cutting fertilizer and pesticide use, maintaining septic 
systems, and switching to natural cleaners. Demand for 
visits far exceeded funding to provide them. 
   More than 1,500 county/city students (Grades 3-6), 
600 teachers and 250 volunteers took part in the fourth 
Peterborough Children’s Water Festival (www.
pcwf.net), May 25-27, at Riverview Park and Zoo.  
   The Lakeland Alliance is a new partnership of or-
ganizations to promote water quality and lakeshore liv-
ing awareness with Trillium Foundation support. It in-
cludes representatives from Green-Up, two conserva-
tion authorities, four stewardship councils, and three 
government ministries. The staff office is at Green-Up. 
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E N E R G Y  E F F I C I E N C Y  S E R V I C E S  

P U B L I C  O U T R E A C H  

BOARD MEMBERS 

MARGEREE EDWARDS (Chair), INME Communicates 

CATHERINE JEFFERSON (Vice Chair)  Curry Jefferson and Assoc.  

DENYSE SANDERSON (Treasurer), ORCA 

IVAN BATEMAN (Secretary), Consultant 

RAYMOND DART (Past Chair), Trent University 

HENRY CLARKE, Peterborough Council 

NEIL HANNAM, Campbellford Memorial Hospital Foundation 

THOMAS HUTCHINSON, Trent University 

PETER MABEE, Peterborough County Stewardship Council 

GRANT MURPHY, Peterborough Utilities Services 

GERRY RYE, City of Peterborough 

STEPHANIE WILLIAMS, Trent University 

GARRY RISHOR, QC, (Special Advisor)  Howell Fleming 

PARTNERS: CHEX TV, City of Peterborough, Clean Air Foundation, Cogeco Cable, 
Community Fisheries and Wildlife Improvement Program, Community Opportu-
nity and Innovation Network, County of Peterborough, EcoAction, Enbridge Gas, 
Environment Canada, Fisheries and Oceans Canada, Generation Solar, Govern-
ment of Canada’s One-Tonne Challenge, Green Communities Canada, Health for 
Life, Home Depot, Human Resources Skills Development Canada, Kawartha Food 
Share, Kawartha Outdoor Education Centre, Kawartha Pine Ridge District School 
Board, Kawartha World Issues Centre, The Laidlaw Foundation, Natural Resources 
Canada, Ontario Ministry of Natural Resources, Ontario Trillium Foundation, Otona-
bee Conservation, Peterborough and Haliburton/Bancroft County Stewardship 
Councils, Peterborough Collegiate and Vocational School, Peterborough Commu-
nity Housing Development Corporation, Peterborough County-City Health Unit, 
Peterborough Examiner, Peterborough Field Naturalists, Peterborough Horticultural 
Society, Peterborough Master Gardeners,  Peterborough Utilities Services, Inc., 
Peterborough Victoria Northumberland and Clarington Catholic District School 
Board, Rona Building Centre, Sir Sandford Fleming College, TD Friends of the 
Environment Foundation, Trent Centre for Community-Based Education, Trent 
University, Youth Emergency Shelter. . . . And our many volunteers! 

Demand for Natural Resources Canada’s Energuide 
for Houses program continues to grow due to the 
retrofit incentive grants to homeowners. Our Certi-
fied Energy Advisors completed 564 pre-retrofit 
evaluations and 253 post-retrofit evaluations in Peter-
borough and Northumberland counties, and City of 
Kawartha Lakes. The average incentive grant was 
$922, totalling $209,890. Local construction spin off 
activity is estimated to exceed $1 million. Greenhouse 
gas emission savings were 5.4 tonnes per household. 
    Energuide for Houses expanded to include rental 
residential properties and businesses operating from 
converted housing units. Energy is actively marketing 
to this segment through advertising partnerships, 
presentations and public speaking. The new federal 
government cancelled the Energuide for Low Income 

Housing program as it was being introduced. 
   We are now offering a new Energy Guide Service, 
using our expert advisors expertise and computer 
models from the EGH program. These are private, 
for-profit, energy-efficiency evaluations for business 
and clients who don’t qualify for the EGH program. 
We are expanding our marketing partnerships with 
Peterborough Utilities Services and Home De-
pot, and are pursuing other marketing partnerships, 
including with business and trade associations. 
   We hired two students for the summer to run the 
Cool Shops program, encouraging small businesses to 
conserve energy, including switching to compact flu-
ourescent light bulbs. They staffed eight public dis-
plays, visited 378 small businesses, distributed 38,690 
promotional items and performed 177 energy audits. 

Wednesday Green It Up! columns in The Peterbor-
ough Examiner doubled in size in the 05-06 fiscal 
year, and moved to the top of the page—with photo-
graphs (equivalent advertising value $62,400). Green 
Updates continued to run Mondays at 5:45 on CHEX 
TV (value $104,000). We placed monthly articles in 
Kawartha Homes ($10,800), Lakers Link, plus 28 
media releases/advisories/psa’s. Green-Up produced 
three half-hour Practically Green TV segments with 

partner Cogeco Cable (technical production and multi-
ple broadcasts--$39,500). Here’s a breakdown of depart-
mental coverage through all outlets: Air Quality-74 times; 
Energy-38; Green Space-70; KEEN-14; One-Tonne Chal-
lenge-107; Waste Reduction-51; Water-36.  Green-Up 
handled 14,232 calls and visitors this year.  Our Resource 
Centre has plenty of new resources to help Peterborough 
adapt to the new pesticide bylaw.  As always, the Green 
Boutique continues to add new products. 


